Publicity Tools And Techniques	








�
	Successful public outreach energy information programs continually present the 'need for energy conservation" and "how to save energy" themes.  Publicizing conservation information on a regular basis tends to increase the program's effectiveness by increasing and maintaining participation.  Appendix M also lists publicity techniques that have been successful at various DoD installations.





	Posters, stickers, and other publicity materials get the message to the installation's personnel.  Note: Contact higher headquarters' energy offices (if they exist) and the Federal Energy Management Program (FEMP) to obtain the latest information and ideas.  FEMP is eager to hear from people in the field.





	Use of stand-up displays at military exchanges, commissaries, front gates, on billboards, and at other high-traffic locations is an effective way to reach a large number of energy users.  In addition, stand-up displays are an excellent way to communicate progress toward energy reduction goals.





	Films, videos, slide presentations, and publications on energy and environmental topics are available from sources listed in Appendix N.  Almost all gas and electric utility companies have public outreach programs that make utility representatives available to make presentations.  The FEMP office may also be able to provide energy awareness materials.  Field divisions of the various engineering corps within each Military Service can provide technical and more general energy information.





	Appendix 0 provides some useful facts and "rules of thumb" for promoting energy awareness and conservation.  These tips are provided as a starting point; energy monitors should add others which, based on their experience, have been successful in the past.

















Energy Awareness Month





	"Energy Awareness Month" is a nationwide program that recognizes the importance of energy conservation.  This national event takes place every October.  Energy managers can leverage their own programs with the national attention generated by -Energy Awareness Month to generate more attention from command management and installation energy users.





	October provides a good opportunity to demonstrate the installation’s progress on existing energy reduction goals and to introduce new goals, if any.  Also, October is a good month in which to recognize particular groups and individuals that have done an outstanding job in energy conservation.





	Articles in newspapers, billboard signs, award presentations, training seminars, family outings, "walk" or "hitch a ride to work" weeks, competitions, and other promotional activities occur during the month.  Events such as a '= for energy" race or a "bike-to-work" week encourage individual competition.  Events that encourage individual participation and fun should be organized.





Recruiting Children as Allies





	Awareness programs can also involve schools and extra-curricular youth groups such as the Boy Scouts and the Girl Scouts.  Children can be invaluable allies in spreading the energy conservation message to their parents and other adults.  Young people can be helpful in areas such as recycling, energy conservation home surveys, handing out literature, and assisting at Energy Awareness Month activities.  Children might enjoy field trips to base boiler plant facilities or other engineering-related educational activities.  They should be taught how energy systems work and how they can conserve energy.


�
	Many elementary and intermediate schools, both on base and in the local community, welcome presentations on energy conservation and its effects on helping the environment.  Science classes are ideal places to teach children the, importance of preserving valuable resources.  Similar to the Scouting program, many classes can be encouraged to perform public service projects or assist at Energy Awareness Month activities.





Public Outreach





	At many installations, the public affairs officer will publish energy conservation articles in the base newspaper.  Daily energy conservation hints in the installation's "plan of the day" or equivalent are also useful.





	Positive success stories about energy conservation achievements on the installation are often of interest to local news organizations.  Not only are such stories good for public relations, but they set an example for the community.  DoD personnel get positive reinforcement when they are recognized by the general public for their conservation activities, which can generate momentum for sustained, long-term conservation efforts.
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